
Oct. 30- Nov. 6, 2020 The Mid-South Tribune Page 1 Sports 

www.blackinformationhighway.com
Sports

Travelers, detour
to coverage by

some of 
BIHMST

Sports
Correspondents

William M. Larsha, Jr.

Ashley Braun Gendek

Travelers, join correspondents
William M. Larsha, Jr. and
Ashley Braun in their sports
coverage of University of
Memphis Tigers, Memphis
Grizzlies, Memphis Redbirds,
Southern Heritage FedEx
St.Jude Golf Classic, and
much, much more on The Mid-
South Tribune and the Black
Information Highway at

www.blackinformation
highway . com

Welcome, Travelers!

Celebrating Our 25th Anniversary

By William M. Larsha, Jr.,
Senior Sports  Correspondent
The Mid-South Tribune

and the 
Black Information 

Highway.com 

MEMPHIS- The Temple Owls
visited the Memphis Tigers at
Liberty Bowl Stadium on Octo-

ber 23. The Tigers were looking
to avenge last year's loss to Tem-
ple in Philadelphia. The Tigers
came into this American Athletic
Conference game with a 3-1
record looking for their second
straight conference win.
The Tigers struggled in the 1st

half and found themselves be-
hind just as they did against Cen-
tral Florida last week.
Quarterback Brady White threw
a 1st quarter touchdown to Tahj
Washington to make it 7-0. After
that, the Tigers only managed to
get a field goal for the remainder
of the half. Temple meanwhile
was able to put 15 points on the
board to go in with a 15-10 half-
time lead.

PGA Tour welcomes TruGreen
as the official marketing partner
with First Tee highlights and more

PONTE VEDRA BEACH,
FLORIDA AND MEMPHIS,
TENNESSEE – The PGA
TOUR and TruGreen, the na-
tion's largest lawn care company,
announced a new multi-year
marketing relationship that des-
ignates TruGreen as the “Official
Lawn Care Treatment Provider

of the PGA TOUR, PGA TOUR
Champions and TPC Network.” 

By joining the TOUR as an Of-
ficial Marketing Partner, Tru-
Green will collaborate with the
TOUR and TPC Network agron-
omists on research and develop-
ment opportunities along with

educational content about lawn
maintenance and the benefits of
partnering with a lawn care pro-
fessional. TruGreen will launch
a campaign on the company’s
digital channels and PGA-
TOUR.COM, while continuing
to advertise during PGA TOUR

Open Letter to Black Veterans
see military page 2

***
Five Assassinated Dallas Police-
men are Honored by Sellmark
Corp

see military page 2
***

Halloween Pet Safety Tips
see sports page 2

NFL FLAG  announced the inau-
gural NFL FLAG Madden 21
Youth Club Championship Pre-
sented by Subway restaurants,
inviting youth athletes from
across the nation to represent
their favorite NFL teams and
compete on the digital turf.
Players can represent one of 32

different NFL clubs throughout
the Madden series, hosted on es-
ports platform Battlefy, and com-
pete in a 1-on-1, double
elimination bracket for a chance
to be a finalist in the virtual
Championship event around the

The NFL Flag Madden 21 Youth Club 
Championship presented by Subway 
invites competition on a digital turf 

Please see sports page 4

Second half rally propels
Tigers to 41-29 comeback
victory over Temple Owls

2021 Super Bowl and win a PS5
or Xbox Series X and NFL gear.

To participate, players must
have access to Madden NFL 21
on Xbox One or PS4. Players are
not required to be an NFL FLAG
athlete.
Registration is free and open to

players between the ages of 8 to
15. However, spaces are limited.
Registration is open online now.
“We wanted to open up this op-

portunity to all young NFL fans
so that everyone can experience
the excitement of representing
their team on Madden NFL 21,”

Please see sports ent. 5

Please see sports-ent. 5

Grizzlies and Pepsi launch
new youth program as part
of Pepsi Stronger Together 
MEMPHIS, TN . – The Mem-

phis Grizzlies have partnered
with Pepsi to launch new youth
programming in an effort to
build bridges between commu-
nity, education and sustainability
within the Greater Memphis
Area. The program is a part the
Pepsi Stronger Together expan-
sion campaign - a series of grass-
roots initiatives that provide
support to communities across

the nation with the help of NBA
great Shaquille O’Neal and the
Shaquille O’Neal Foundation.
The latest iteration of Pepsi
Stronger Together is bringing tai-
lored resources to not only the
Memphis Grizzlies, but also the
Miami Heat, Orlando Magic and
Washington Wizards.
“Providing equitable opportuni-

ties and exposure for young peo-

Please see sports-ent. 5

said NFL FLAG Executive Di-
rector Izell Reese. “With the sup-
port of the NFL, Subway and


